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ABSTRACT 
 

Beautocracy, the rule of beauty standards, is an open challenge to every individual to meet 
them. If he is not the master of it, then he should be subservient to it. Emotions are 
conscious mental responses to desired situations or events. A person can become 
emotionally attached to things, people, or even abstract ideas. This is instinctual to identify 
himself or herself after having the feeling of belongingness. This feeling of belongingness 
gives him the power to live an emotional life of attachment. And one perspective of this 
emotional attachment is that it often stems from an individual’s personal experience of the 
perceived beauty of these things, people, events, or situations. Initially, we may love 
something based on its aesthetics at a particular moment, but over time, this attachment, 
or love, tends to fade. Eventually, we may grow bored with these attachments. This 
relationship between beauty and boredom is both very unique and dynamic, as it shifts our 
attention towards other objects of attachment. During this subjective experience, cognitive 
reserves help maintain normal brain function. 
 

I. INTRODUCTION 
 

Emotions are the strength of any person; the problem is only to handle them carefully. Decisions really matter, but 
it depends on one's brain’s flexibility to use backup pathways.  These backup pathways are instructed to solve day-
to-day problems. Humans get injured or aged and lose brain flexibility; hence, cognitive reserves come into play 
for sustainability. Cognitive reserve, shaped by embodied practices such as social interaction, meaningful work, 
and physically embedded learning, serves as a dynamic buffer (Stern, 2009). These cognitive reserves are shaped 
by concepts of education, work complexity, and mentally stimulating and socially engaging environments (Grant, 
Dennis, & Li, 2014). Emotional behavior is the observable responses and strategies people use to respond to 
emotional feelings, including happiness, anger, hatred, and even touch (Sohail & Khattak, 2025; Khattak, Sohail, & 
Arooj, 2024). These will not only compensate for decline but will also reorganize cognitive processes by employing 
alternative strategies for maintaining cognition, in the body and in the environment, by way of sensorimotor 
adaptations. This process is continuous in human life and is known to be healthy for our well-being. Humans have 
a tendency to perceive the world around them, which helps them to stay present in their lives and not get lost in 
the past or present or future. 
 

II. BEAUTY AS AN EMOTIONAL BREAKTHROUGH 

 
Beauty, in the form of art or humans, evokes a sense of calm and relaxation; sometimes it can alleviate stress, 
anxiety, and fatigue (Brielmann et al., 2021). The argument of this essay explores the notions of beauty and 

Original Article 
 

mailto:amjad.sohail@numspak.edu.pk


Amjad Sohail 

 

 

Pakistan Journal of Positive Psychology, 2026, Vol 3(3), 54-58 

boredom in connection with the state of absurdity. More specifically, it will explore aspects of ironic understanding, 
as well as how the two modalities of ironic understanding might be managed with humility, engagement, and 
some deceptive ignorance on the part of human encounter. Understanding beauty eludes a definite description. 
Beauty has traditionally been one of the greatest values along with good, justice, and truth. There is a debate in 
the literature as to the nature of beauty, whether it is objective or subjective. In Western philosophy and art, there 
have been some major theories of beauty that have developed. The questions I have about beauty are: What is the 
difference between beauty and boredom? How are the two related to each other? In what ways could beauty be a 
cause of boredom? These questions are legitimate and are a reflection of important questions. But in this paper, I 
want to first discuss the subjective sense of beauty in the context of an individual's life and then talk about the 
feelings of alienation that follow and are experienced as boredom (Svendsen, 2005).  
 
Beauty is rather complex. First of all, it's a thing that already exists and needs to be explained as to what it means 
in the world. Hume is an exception to this discussion. The essay of the Standard of Taste is Hume's attempt to 
argue that beauty is subjective, that is, in things themselves and that each mind experiences it differently; one 
mind may perceive something as deformity while another one will perceive it as beauty: “Each man ought to 
follow his own sentiment, and not judge others by what he does not like” (Hume, 2017/1757). A lot of my friends 
and colleagues say that they are confused about the beauty-boredom relationship (Maynard, 2009). This is most 
often to the effect that beauty is complicated, especially in modern neuropsychology. The notion of sensory 
imagination is a fundamental part of the philosophical discussion of perception. It is the opposite of propositional 
imagination (the mental recognition that an object has a certain quality). Sensory imagination invokes actual 
sensory experiences. Neurologists have found that the neural networks used for the perceptual representation of 
objects and for their visual imagination are quite similar (Korkut & Surer, 2023; Nanay, 2015). In the end, Beauty is 
in the eyes of the beholder, and it's personal. To some, it might lie in the simplicity and routine of everyday life, 
forging a sense of calm. Beauty for some can be in the details and in the unexpected, in the excitement of the 
unknown.  
 
One can view beauty as a cultural construct or as a natural phenomenon. Naturalists suggest that, in keeping with 
the Lamarckian theory of survival of the fittest, people possess an innate desire to extend their life cycle. Can we 
fully appreciate beauty if our understanding is filtered through socially constructed and habitual ways of seeing the 
world? Methodical naturalism posits that beauty lacks intrinsic value and is merely a social construct. Whereas 
radical subjectivism posits that "the very feeling constitutes our praise or admiration" (Gilson, 2023), and 
impressions. Here, the focus is not a comparison of beauty and ugliness, but rather the duration for which a 
subject retains a sense of beauty in their mental state. As impressions shift, so too do mental states, making it 
difficult for an individual to remain attached to a single impression for an extended period. The ever-changing 
context is intrinsic to human imagination and perception. 
 

III. BOREDOM AS A GIFT 

 
I regard beauty as a subjective preference (taste), and boredom as an emotional state (Meens & Sintobin, 2025). 
My observation leads me to infer that perceptions of beauty can be fleeting. Beauty often hides the boredom for a 
time. It is not just a way of passing the time; it is a level of experience. Beauty is such a large and variable concept; 
it depends on the outlook of the person. 

Bt = b 
 

This shows that when a subject is touched by beauty (B) during his lifetime (t), the result is generally the end of 
boredom (b). The more time goes on, the less people get interested in beauty, and the more bored they become. 
Beauty is not always there; it is the subjective perception that reduces when it is no longer focused on. This is 
because it is based on a person's experience and results in a loss of the meaning of life and more introspection. 
People have an innate ability to be beautiful, but the thought of it can sometimes be confused and expressed in a 
subjective, particular manner. We all dream of beauty around us, in relationships, in our experiences, or in our 
objects. They sometimes get tired of the loveliest of things, events, or people. But beauty is a fleeting thing and 
can make one a little bored after some time. They might experience the feeling of boredom, and wish to be alone, 
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even after they have achieved a handsome appearance. How this can be, when it is a beauty of disguise, is the 
question. 
 
When a person feels boredom towards another – a particular song or painting, a man or woman (Bieńko, 2026), 
they may seek to change them. Beauty is fleeting; nothing lasts forever in the eyes of the beholder. George Eliot's 
novel "Middlemarch" (2003) sets the stage for beauty being the reason for marriage, which can lead to boredom 
(Tadlock, 2015). The following assumption is made here: The subject is always tied to aesthetic impressions, 
regardless of whether natural or habitual ones. The important thing is the length of time an individual can 
maintain those feelings. This sets up a paradox that is a part of the human condition. This results in a feeling of 
dissatisfaction, similar to painful boredom (Norman & Welchman, 2022). Is this battle about a veil of ignorance, or 
is it an indication that there is no beauty in the world? People often have boredom as a fatigue of the human 
condition. Schopenhauer characterizes the grim experience of wanting as one tinged with suffering and an often-
desperate sense of self. He aptly points out that the realization of long-desired aspirations often leads to the 
disheartening discovery of their inherent emptiness (Schopenhauer, 2014). The futility of worldly affairs often 
induces a sense of emptiness that exacerbates this boredom. 
 
It is noteworthy that boredom catalyzes transitioning to new purposes without evaluating the value of those new 
objectives. For many prominent historical figures, the quest for meaning in life is inherently absurd. Seeking 
meaning often translates to the actualization of one's lived experience or a longing to fulfill a purpose. A purpose 
may be considered to have reached this stage when the emotional response has sufficiently diminished in intensity 
over time (Wilson, 2008). The attenuation of both strong and weak emotional reactions can lead to feelings of 
boredom. The duration of a reaction influences the time it takes for boredom to manifest. Boredom is indicative of 
the presence or absence of purpose. The ambient odors influence the emotional propositions. In the first instance, 
it is hard to comprehend those propositions. It jolts the mind of someone who starts to observe their own life in 
this way: how this is possible and how these should be explained.  
 
Perseverance is crucial for achieving current objectives, which are directly associated with feelings of boredom. 
When a purpose is achieved, various emotional states emerge. As individuals experience either success or failure 
at a diminishing rate, the significance of perseverance towards that purpose lessens, and pursuing a different 
purpose may yield greater rewards. Emotional boredom in this case refers to a feeling that motivates one to 
pursue a new objective. This is in tune with the idea that boredom can be a motivator for finding alternative goals 
when one's primary goals are considered to be inadequate. A fear of death and boredom can trigger a desire for 
death (Bowskill, 2023). In addition, it is expected that boredom will be associated with increased autonomic 
arousal (Elpidorou, 2023), which will help to explore new uses and experiences, but the physiological changes that 
might occur in the face of boredom have not been well studied. 
 

IV. CONCLUSION 
 

Cognitive reserves really work when a person gets through the journey from beauty to boredom. During this 
experience, the brain really improvises and finds alternative neutral paths to keep functioning normally. This helps 
to delay dementia or Alzheimer's disease. Beauty and boredom are key to the narration of propositional attitudes, 
as well as to the attribution of these attitudes to oneself and others, in many mental processes. Here, a 
comparison of beauty and boredom is shown in Table 1.  
 
Table I: A comparison of Beauty and Boredom 

Dimensions Beauty (Aesthetics & Engagement) Boredom (Affect & Disengagement) 

Core 
Definition 

An affective and cognitive experience of 
sensory harmony, pleasure, value, or profound 
resonance. 

An affective state characterized by a lack of 
interest, sensory under-stimulation, or a sense 
of meaninglessness. 

Cognitive 
Impact 

Heightens attention, stimulates curiosity, and 
promotes divergent, creative thinking. 

Decreases executive focus, triggers mind-
wandering, or prompts search for new stimuli. 

Philosophical Subjective vs. objective value, harmony, Existential void, temporality, alienation, and 
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Focus sublimity, form, and intrinsic value (Kant, 
Hume). 

modern hyper-stimulation (Heidegger, 
Schopenhauer, Benjamin). 

Psychological 
Function 

Serves as a reward signal, drives exploratory 
behavior, and promotes psychological 
restoration. 

Serves as an alarm signal that current activity 
lacks purpose or optimal engagement, 
prompting behavioral shifts. 

Neurological 
Basis 

Associated with the brain's reward circuits 
(dopaminergic pathways, nucleus accumbens) 
and visual/sensory processing regions. 

Associated with default mode network (DMN) 
hyperactivity during mind-wandering and 
decreased activity in executive networks. 

Temporal 
Perception 

Creates a sense of time compression or 
timelessness ("losing track of time"). 

Creates a sense of time expansion ("time 
slowing down"). 

Research 
Value 

Explored in aesthetics, HCI/UX design, positive 
psychology, evolutionary biology, and 
architecture. 

Explored in workplace psychology, education, 
existentialism, media studies, and cognitive 
science. 

 
Beauty has a strong pull, attracting subjects towards an object, person, thing, or environment, while boredom acts 
as a push, driving subjects away and encouraging them to find new meaning for aesthetic fulfilment.  Examining 
these mental processes provides insights into philosophical psychology and cognitive sciences. Philosophers of 
mind often assert that mental processes primarily aim to ensure epistemic accuracy, essentially, the correct 
representation of beliefs about the world. However, a closer examination of the effects within these processes 
challenges this widely accepted viewpoint. Recent theoretical and experimental studies suggest that boredom may 
encourage individuals to engage in activities that enhance their sense of meaning (Igou et al., 2024). Common 
beliefs suggest that life feels more meaningful when individuals attain their desires, achieve their prioritized 
purposes, or engage in activities they consider important (Kipke, 2025). Conversely, meaningful life experiences 
can also enhance our experience of boredom (Donnelly, 2024). If meaning is not the ultimate purpose, then finding 
enjoyment within boredom represents a significant achievement of consciousness (Garff, 2022). Boredom is a 
universal aspect of human experience (Danckert & Elpidorou, 2023). Despite its commonality, defining boredom 
remains a challenge. However, it is unclear why people experience boredom.  
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